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Abstract

Corporate Social Responsibility is nothing but retuming to the society, what the
corporates get from the society by one or another way. Whenever the socicty or part of socicty
faces problem, the others run to help. India is having long legacy of such help. Right from the
ancient period, we can see the examples of helping the needy. During natural calamities the size

~ ~ ofhelp increases. We had been experienced it in Kerala Flood, Tamil Nadu Tsunami, Gujrat

carthquake during recent years. During the year 2020 and 2021 the whole word was on

tremendous threat of Covid 19, the pandemic which has caused several
has long-

casualties The pandemic
lasting consequences on the health, economic and social life of country. It has led to
collaborative action between the central govemment and state government machinery together
with the development sector to curb the impact caused by the virus. The

L corporates are:
contributing towards relieving the pandemic situation through

2 el food, masks have been in the list of initiatives of the industry. This paper discusses the response
: of Tata Motors, Mahindra and Mahindra, Maruti Suzuki, Ashok Leyland and Eicher Motors i
pandemic Covid-19, s 1n
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